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Land Acknowledgment

Our team at CanadaHelps is grateful to have the opportunity to meet and work on many Indigenous homelands
across this land we share, Canada.

As settlers on these lands, it is important to acknowledge that our Vancouver offices are located on the unceded
territory of the Coast Salish People, the Montreal offices are located on Kanien’keha:ka (Mohawk) territory, and the
land on which we operate in Toronto is the traditional territory of the Wendat, the Anishinaabeg, Haudenosaunee,
and the Mississaugas of the Credit First Nation.

We want to express our respect for the territories we reside in and honour the diverse Indigenous People who have
lived and worked on this land historically and presently. We, the staff and leadership at CanadaHelps, are
committed to being active participants in reconciliation. We are committed to continuing to amplify Indigenous
voices, and learning how our work affects Indigenous People.
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Nonprofits are
changing the
world
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In 2011, we launched Google for Nonprofits

We exist to help empower
nonprofits to focus on
their mission, and on the
people and causes they
are committed to helping.
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Our program is global, like the nonprofits
we serve

0 350,000+

nonprofits

: © Q ¢ Q across
. 0 67+ countries



Our solutions are aimed at tackling
nonprofit challenges

Google Workspace
for Nonprofits

Nonprofits get Google
Workspace for Nonprofits
at no charge, and Google
Workspace Business and
Enterprise at a discounted,

nonprofit-only, rate

N
.‘Jzz

Ad Grants YouTube Nonprofit Google Earth
Program and Maps
Nonprofits get Engage audiences with Nonprofits get access to

$10,000/month in Google
Ads budget to create
text-only ads that run on
Google Search

video and direct traffic to
your website using Link
Anywhere cards

Nonprofits also get access
to shoot or edit videos at
YouTube Spaces

$250/month additional
Google Maps Platform
credit to use on maps
developer products
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People in the nonprofit sector all want to do one thing:

deliver impact.
How can Google Help?

$10K /month granted by Google to:
e Amplify your messages
e Reach more people
e Achieve your goals

Organic results

donate old coats $ n
All ‘ng Images News Maps More ~ Search to
Search ads

PrEESETaEE

Donate Gently Used Coats - Extra coat in your closet?
(Ad)www.onewarmcoat.org/ ~

Help someone stay warm today

Select a Nonprofit Partner: One Warm Coat

Donate to Goodwill - goodwillches.org

www.goodwillches.org/ ¥

Get rid of unwanted clutter and donate to Goodwill today!

Store Locator - Get Directions

Donate Online - Hold a Donation Drive - Find Your Local Goodwill - Accepted Items

One Warm Coat | No one should go cold this winter!
https://www.onewarmcoat.org/ v

Donate a Coat. FIND A LOCATION NEAR YOU! Donate Funds ... If you are a registered nonprofit
organization in need of free, warm coats for those you serve, ...

Donate Coats - Hold a Drive - About - The Need

Warm Coats & Warm Hearts Drive | Burlington
https://www.burlington.com/warm-coats-warm-hearts-drive.aspx v

Donate a gently worn coat to help local families in need. Drop off at any Burlington location from
November 1 through January 19. See site for details.

5 Places to Donate Your Old Coat This Fall | Mental Floss




Let’s start at the beginning

e You have signed up for your Google Ads Grant, and
have an annual plan and now you want to have your
message show up in search (to deliver impact)

e Creating a campaign in Google Ads allows you to
show up as a paid search




Use your annual plan as a starting point

e You've created your annual plan
o This is filled with a ton of goals whether that’s driving donations, getting more people to
your physical location, getting more volunteers, generating calls, etc.
e A campaign supports a goal
e What action would make your goal a success? What action do you want the user to take after
they click the ad?
o Complete the donation page and arrive at the thank you page



What do you want someone to do when visiting your website?

Google Google Google
I I

= )

. , . 5
User completes User views User clicks on User arrives at Now what
a search your ad your ad your website

Define your preferred actions and the highest potential paths for a user to complete those
actions beyond visiting your site

Google Ad Grants



Track what matters with conversion actions

What is a conversion action?

e A conversion action is an action that you've
defined as valuable to your business. Tracking
conversion actions lets you see how your ads
lead to those meaningful actions.

e |t doesn’t always need to be a donation, the
conversion goal or optimization point could be
ANYTHING!

Examples:

e Objective: Drive online donations
o Conversion action: completed donation
form
e Objective: Sign up new subscribers
o  Conversion action: click sign up button
online

Conversion Category

Purchase/Sale

Sign up

Lead

View of a key page

Other

Nonprofit conversion goals

« Donations
« Purchases
« Membership sales

« Ticket sales

« Volunteer sign-up

« Email / newsletter sign-up

= New membership form completion
- Free account registration

- Event sign-up

- Downloads of information

« Clicks to call

« Click to email

« Clicks to social accounts

+ Contact us form submissions

- Contact us clicks on a button

- Visit to the contact us page if you have no “Contact us” form or button
- Duration time on site goals

- Pages per session goals

« Watching videos

+ Anything else
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SEARCH REPORTS

orkspace (1 filter Camps

(@ All campaigns Select a campaign Billing

Workspace filter Campaign status: Enabled, Paused A @ Setup

Overview x Measurement

Overview ®

Recommendation: »

Q

TOOLS AND
SETTINGS

Conversions <;

¢ @

REFRESH

HELP NOTIFICATIONS

Chan

>  Showlast 30

Conversions

-+ New campaign
Insi N
DEAs Google Analytics |
» Campaigns
Clicks Attribution Gt
» Ad groups $
Product groups rIE] Bulk Actions v L
LAdsbuensions 2 |E Shared Library v
* Products
=) Planning v
» Landing pages 1
» Keywords
Audiences 0
Aug 7, 2022

Content




Conversions Q (1] 2 c ©) Q

SEARCH REPORTS TOOLS AND REFRESH HELP NOTIFICATIONS
SETTINGS

Summary Summary Last 30 days [ Aug7-Sep5,2022 ~ ‘ < > Showlast 30 days
Settings
L] L]
Value rules CIICk the blg blue button
9 Purchases Account-default goal 6 of 6 campaigns Edit goal
Custom variables to C reate a n eW
D Conversion action Action optimization | gg:;:eersion All ¢ R .
e _ , conversion action
D Purchase Primary Website
1-10f1

v Custom goals

2+ Customer acquisition Edit

A\ To use customer acquisition, you need to include an audience
segment with at least 1,000 active members in at least one network
to help identify existing customers.

© Google, 2022.




New conversion action

Qa @ &R @ a

SEARCH REPORTS TOOLS AND HELP NOTIFICATIONS
SETTINGS

Start tracking conversions

Conversion tracking is critical to successful online marketing. It lets you see what people do - the conversion actions they take
- after seeing your ad. You set up one conversion action at a time, but you can track multiple conversion actions at once.

Learn more

Website

Track actions on your website

Import

Import data from Google Analytics or

another source

Qpversions you want to track.@

App Phone calls
Track actions on your app Track calls from your ads or website

© Google, 2022.

Review the options and
choose where you will be
tracking success. For
online donations choose
Website as

the conversion type.



X 4 Google Ads | New conversion action

o Add conversion actions e Get instructions and finish

Enter the URL for the website where you want to measure your conversions

Scanning your website will determine if it's already set up to measure conversions. You may also see suggestions for conversion actions you can create to
measure conversions on your website.

Website domain
( jflkdsjagilesjaglkesjakiges.com Scan

Scanning your website will determine if it's already set up to measure conversions. You may also see suggestions for conversion actions you can create to
Identify events for your businesstom  measure conversions on your website.

Website domain

Create conversion actions au g Booa i
jflkdsjagilesjaglkesjakiges.com Scan

R

Next, enter your website domain and
- Add event hit ‘Scan.’

This will cause this
bottom box to appear.

Create conversion actions manually using code

Set up conversion actions manually:

« If you use transaction specific values, transaction IDs, and/or other custom
« If you want to measure clicks on buttons or links. ( : I iC k t h e b u tto n to

If you choose this option, you will need to add an event snippet to your website code

+Add a conversion action manuall
< Y

~ Add a conversion action manually




X Conversion action details

/\ Conversion ections created manually need to be added to your website’s code. When you're finished creating
conversion actions, you'll get instructions for setting them up on your website

ﬁ::;::';:wn Select the Gosl category for this action o % Choose a Category and name for your aCtion,
R, = mee This doesn't affect tracking and is only useful in
reports, so there’s no ‘right” answer.

Conversion name A
Enter a conversion name Example: “June
newsletter sign-ups’,
07100 Manager job
applications’, or *Blg
cookie sales’

Value Measure the impact of your advertising by giving A
Usa same value If you're
"

conversions a value gn-ups,

(®) Use the same value for each conversion

Choose same values for each conversion
unless you have different

(O Use different values for each conversion

() Don'tuse a value for this conversion action (not
recommended)

Count Select how many conversions to count per click or A
interaction

@© Every
Recommended for purchases because every purchase 15
valuable.

You may leave the remaining options alone;
QO One s .
T st there is no need to change the default
conversion windows and attribution model.

Click-through
conversion window
Engaged-view
conversion window
View-through

o .
conyersion window hiid Flna”y, ClICk Done.
C,Am. Den'tsave thia conversion

30 days v

3 days v




S S After clicking Done in the previous step,
R —————— you'll get sent back and your
A Google tag allows you to measure activity on your website. You need to do this before individual event shippets can start measuring conversions. COnve rsion aCtion Wi | | be |isted at th e

coogie bottom of the page.

2. Measure individual conversions with event snippets

Click ‘Save and continue.’ and add a
snippet of code to your website in
order for this conversion action to
actually work.

Conversion goal Conversion name

B Purchase Donations See event snippet

If your website uses the AMP framework, you can receive your setup instructions by email




Before creating a campaign: Campaign structure is key in
Google Ads

Account --------------—----- Nonprofit

Donations - Generic

|

Donate to research

Campaigns - - - - - L Donations - Brand
*Control budget,

bidding, and location
Ad groups - - - - - ° Donate money

*Ad Groups hold |
multiple keywords. The
same ad texts shows
for each keyword in an
ad group

Donate research

Donate in honour Donate in honour

Google Ad Grants



We're ready! 5 easy steps to create your first campaign

First you'll access your Google Ads account and start a new campaign

Then, you'll build a campaign in five key steps

Define the campaign goals
Choose campaign settings
Add keywords

Create a responsive search ad
Create a sitelink ad asset



Step 1: Start a new campaign in your Google Ads

To help you get started with Google Ads, we'll give you $500 In free ad credit when you spend $500. Learn more

Go gle Ads Overview Howitworks Cost FAQ Advanced campaigns Contact Sign in

Reach new

customers Google
online with
Google Ads ——

W.B. Mason - Office Supplies, Furniture,
Coffee, and more
Shop today for all your office supply, furniture,

=

Be seen where your customers

and janitorial needs.

To help you get started with Google Ads.

we'll give you $500 in free ad credit when

you spend $500,

— Log into your account at ads.google.com

What is this step?

You should have a Google Ads account

Log into your Google Ads account

Click the button to create a new campaign

You should see a blue .

button that looks like this... QA

Once you've clicked this button, please follow the instructions
on the next slide.



Step 2: Define the campaign goals

What is this step?

New campaign

When you create a new campaign, Google Ads will first ask
you about your objectives for the campaign. This decision
will determine what options are available later on, and also
helps the campaign learn and optimize over time.

What's your campaign objective?

Choose your objective

Select an objective 1o tailor your experience to the goals and settings that will work best for your campaign

@

© 2 ® + . , . -
- e e —_— Select ‘Sales’ as the campaign objective
Drive sales online, in app, by ,,.an by Get the right people to visit your consideration
G o O cusemers otake A Ericoieaga paople o exploe yix For online donations, the goal is online sales

action products or services ! g ’

o 0] Q &
Brand awareness and reach App promotion Local store visits and Create a campaign without a

Reach abroad audiance and bk Getmore nstals, nteactons and promotions goa's guidance Associate at least one sales-related goal

awarenass pre-fegistration for your app Drive visits to local stores, Including Choose a campaign type first
restaurants and dealerships. without a recormmendation based
on your objective.

This is the step we just completed. This is what our campaign will
be trying to achieve.

Use these conversion goals to improve Sales

Conversion goals labeled as account defautt will use data from all of your campaigns to improve your bid strategy and campaign performance, even if they dog
seem directly related 1o Sales.

Conversion Goals Conversion Source Conversion Actions

B3 Purchases (account defaul) ‘ Website A 1 action

SHEa




Step 2 (cont'd): Define the campaign goals

Select ‘Search’ as the campaign type

Select ‘Website visits’ as the way you'd like to

Search Performance Max Display Shopping

Reach customers interested In your Reach audiences across all of Run different kinds of ads across Promote your products with

w::f.n;l or service with 'T'xi :n:zj = Google with a single campaign, See the web Si:uupmq ads reac h you r goa I
how it works

Video Discovery you shou Id be

Reach and engage viewers on Run ads on YouTube, Gmall, .

YouTube and across the web Discover, and more see I n g a Scree n

similar to this Choose a name for the campaign

Think of the structure - this might be a good place to split it by
Select the ways you'd ke to reach your goal @ branded and generic keywords
[ website visits
Keep in mind that the name of the campaign doesn’t actually
== affect its performance. Many advertisers will invent their own

naming conventions to organize their campaigns.

[] Phone calls

[ store visits

[J App downloads

Campaign name

Sales-Search3 47




Step 3: Choose campaign settings

Bidding What is this step?
These settings will help decide which audiences the
Bidding campaign will reach, and where ads will show. We're going

to focus mostly on Bidding and Audiences.
What do you want to focus on? (@

Conversions v Set ‘conversion’ as the bidding focus
4

This means it will focus on finding people who are willing to
convert no matter what amount.

Networks

Search Network

Ads can appear near Google Search results and other
keywords

sites when people search for terms that are relevant to your

Include Google search partners @ . R
Need a refresher on bid strategies?

Here’s the Smart Bidding video. You can also read about bid strategies in
this Help Center article.

Display Network
Easy way to get additional conversions at similar or lower costs than Search with unused Search budget.

Include Google Display Network @

Search partners extend the reach of Google Search ads
— 5 and listings to hundreds of non-Google websites, as well as
YouTube and other Google sites.

Select locations to target @

@ All countries and territories

O United States and Canada

O United States

() Enteranother location If you want, read more about location and language targeting

v Location options


https://www.youtube.com/watch?v=xNUSRL5kbYg
https://support.google.com/google-ads/answer/6167148?hl=en
https://support.google.com/google-ads/answer/1722043
https://support.google.com/google-ads/answer/1722078

Step 3 (cont'd): Choose campaign settings

Search Browse

Q Try ‘thrill seekers”

Y.
a

Show: Recent and ideas

Select all (10)

Water Sports Enthusiasts

Based on advertisers like you

Outdoor Enthusiasts
Based on advertisers like you

Based on advertisers like you

Trij

are lika vni

Targeting setting for this campaign @

(O Targeting

Narrow the reach of your

110 the

None selected Clear all

Select one or more segments to observe.

, with the option to adjust t

(® Observation (recommended)

Don't narrow the reach of your campaign, w),

0 adjust the bids on the selected segments

Dynamic Search Ads
setting

£ More settings

Get automated search targeting and customized ad headlines based ur vV

/

~

What is this step?

Search campaigns only show when users search keywords on
Google. However, advertisers can add non-keyword audiences

to their Search campaigns in order to monitor performance within
that audience specifically, or even to narrow the campaign’s keyword
targeting to those people.

| | Keep targeting setting as the default: ‘Observation

If you need a refresher on audience types...

Click this article and scroll down to ‘Different audience targeting options.
Audiences are not the primary targeting mode of Search campaigns, so
the purpose of this step is help you become more familiar with Google’s
audience types for upcoming days.

You may skip ‘Dynamic Search Ads’ and ‘More settings.’ If you're more
advanced with Google Ads and want to explore, feel free to take a peek.


https://support.google.com/google-ads/answer/2497941?hl=en#zippy=

Step 4: Add keywords

What is this step?

New campaign

Keywords are the primary way that Search campaigns match ads

to audiences.
Keywords and ads

Ad groups help you organize your ads around a common theme. For the best results, focus your ads and keywords on one product Note that you are adding these keywords to ‘Ad group 1. An ad
orenee group is a collection of keywords and ads that work together.
ou should be
Adgroup1 Z Y X i}
seéeing a screen
e similar to this =

Add the keywords below to your campaign
Get keyword suggestions

For this step, simply paste the keywords provided below
into the ‘Enter keywords’ box. If there are already
recommended keywords in this box, please delete them.

G sharkcagediving.net

B Enter products or services

Get keywords

Enter keywords

Keywords are words or phrases that are used to match your ads with the terms people are searching for

Enter or paste keywords. You can separate each keyword by commas or enter one per line.

Note: This is a tool to generate keyword suggestions by entering the website
URL or products/services. You can play around with this tool if you'd like, but
please don’'t add any new keywords for now. We'll play with this tool later.

Match types halp contrpl which " can trlager vour ads




Step 5: Create ads - let’s watch this short video

Start by adding at least § headlines

Ad
strength
Incomplete

C | Include popular keywords View ideas
() Make headlines unique View ideas

‘If_'\ Make descriptions unique View ideas

Headlines 5/15 @

For optimal ad performance, Include these

keywords in your headlines

New headline

0/30
New headline

0/30
New headline

0/30
New headline

0/30
New headline

0/30
New headline

0/30
New headline

0/30

-+ Headline

Descriptions 3/4 @  View ideas

New description

Preview g o

Ad - www.sharkeagedhing net/
Headline 1| Headline 2 | Headline 3

Description 1. Description 2.

This preview shows potential ads assembled using your assets, Not all
combinations are shown, Assets can be shown In any order, so make sure that
they make sense individually or in combination, and don't violate our policies or
local law. Some shortening may also occur In some formats. You can make sufe
certain text appears in your ad, Learn more

What is this step?
Technically, advertisers no longer create ads; they create the pieces of ads

(headlines, descriptions, etc.) that Google Ads uses to create a unique
combination each time the ad serves. This is called responsive ads.

] Fill in the Final URL and Display path

Get specific and avoid sending users to the homepage


https://www.youtube.com/watch?v=mxdelKnGybM

Step 6: Create an ad extension (aka Assets)

What is this step?

New campaign

Ad extensions make Search Ads bigger and provide users with additional
information about the business. We'll set up a sitelinks extension in this step.

@ Extensions , . :
Get more clicks and drive valuable customer actions by adding key information about your business When users click the ad, they’'ll go to the Final URL that youused in the
@ previous step. Sitelink extensions are hyperlinked text that can show below
B e teniinng the ad and take users to other specific pages within your site.
@
© Select and create campaign-level sitelink extensions If you search the Google Ads Help Center for more information about extensions,
Add at least 2 sitelink extensions you may see them referred to simply as ‘assets.’ An asset is any component of
aresponsive ad, including headlines, descriptions, extensions, etc.
Add new sitelink extension
Sl Add two sitelink extensions
Sitalink text Set up two sitelinks. Copy and paste the sitelink text and Final URLs
O T below into your campaign.
@) Description line 1 (recommended) ® Consider what language might be useful to help users decide whether

to click on the sitelink.

Description line 2 (recommended)

0/35 Sitelink text Sitelink Final URL
Final URL @ Ways to give https://www.xxx.comt/waystogive
FAQs https:/iwww.xxx.com/fags

Sitelink 2

Sitelink text




Final step: Set the budget

What is this step?

The campaign budget is the average amount that an advertiser wants to
Budget spend each day. Obviously, a higher budget will generally allow the advertiser
Select the average you want to spend each day. to reach more customers, and will result in higher costs.

For the month, you W)n

Seryeur avemge dalh udgetforthis campaign your dally budget times the average set you r budget
number of days In a month. Some days
$ you might spend less than your daily
O budget, and on others you might spend

up to twice as much. Learn mare

Y]
(]
Q
©
@)

Acs tad Final step:

Congratulations, you've created a campaign. As a final step,

CatereNe you'll see the option to review your campaign. If everything
Call extensions 2783300 2138 looks right, please click the Publish campaign button.

Budget
Budget $1.00/day

‘ Publish campaign )




5 main steps to successfully using Ad Grants

© | 2 3 © ©
Define goals Setup Show Lean into Learn &
tracking relevant ads smart improve
bidding

Google Ad Gr%s
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Ask us questions as a community
= Ad Grants Help

Help Center Community Announcements My Profile

Welcome to the Ad Grants Help Community

Q. Describe your issue

§ o ﬂ.uﬁ

Featured posts
View all featured posts -

) Testimonials from our Grantees - Learn how Ad Grants helped them succeed.

Hello Everyone! We wanted to share with you a series of inspiring testimonies by grantees such as yo.. 0 Replies

@) Happy Birthday Ad Grants! Google Ad Grants



Learn more with our educational videos

23 YouTuhe Search Q R ‘ ‘

CHANNELS ABOUT Q

HOME VIDEOS PLAYLISTS COMMUNITY

What is Maximize
Conversions Bidding?

Google Ad Grants: Melhorando a sua Taxa de
Connecting people to cause..  Cliques (CTR)

Choisir, Revoir et Optimiser
vos mots-clés

Google Ad Grants and Grow
with Google: Connecting...

1K views « 6 months ago 166 views * 6 months ago 109 views + 6 months ago 1.8K views * 6 months ago
cc cc

325 views * 6 months ago

Howdolc
automated rule?
Gosgle Ad Grae
How do | comply with Ad Creating Effective Ads to Comment Optimiser Votre Ottimizzare il tuo account per ~ Otimizando sua conta para
Grants' policies? An... Meet Your Goals Compte Ad Grants avec des..  una migliore qualita degli... melhorar a qualidade do...

1.3K views * 8 months ago

5@ glebogg

709 views * 8 months ago 212 views * 8 months ago

206 views * 9 months ago

243 views * 9 months ago

Google Ad Grnts
Nutze den Qualitétsfaktor als Grundlage
fiir Konto Optimierungen

10 April 20

E Google Ad Grants
4:59

Nutze den Qualitatsfaktor als Improving Your CTR

DEI

Choosing, Reviewing, and Fixing Common Tracking Welcome to Google Ad

Google Ad Grants



Resources

Website: @ Student volunteers:
google.com/grants get.google.com/onlinechallenge
Ad Grants Online Community Forum: 0 Google Ads customer service:
support.google.com/grants/community 1-866-2-Google

YouTube Channel: A Help Center:
youtube.com/GoogleGrants support.google.com/grants

Ad Grants Certified Professionals Directory:
bit.ly/adgrantsagencies

Google Ad Grants


http://www.google.com/grants
http://youtube.com/GoogleGrants
https://get.google.com/onlinechallenge/
http://www.support.google.com/grants

Proprietary + Confidential

Questions

Google Ad Grants



Ad Grants program eligibility

To be eligible for the Ad Grants program,
organizations must:

1. Qualify based on the nonprofit country
requirements.

2. Acknowledge and agree to the application's
required certifications regarding
nondiscrimination, donation receipt, eligible
organization type, and usage.

3. Have a high quality website with substantial
content that shows the organization’s mission.

4. Be engaged to maintain a high quality account.

The following organizations are not eligible:

1. Governmental entities and organizations.
2. Hospitals and healthcare organizations.

3.  Schools, academic institutions, and
universities, and junior companies.

Google Ad Grantg o
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Getting Started with Ad Grants

Google Ad Grﬁs



Ad Grants activation process

1.Signin to 3. Submit
2. Complete o
Google for D activation
: eligibility form

Nonprofits request
Visit google.com/nonprofits Google for Nonprofits links you Return to Google for Nonprofits
and click ‘Get Started’ or signin  to the Ad Grants eligibility form. and confirm form submission
Receive a token showing Complete form to tell us about Submit activation request
validation by our 3rd party your organization, watch a video,
partner, TechSoup and take a short quiz.

Here is a 5 minute that reviews how to apply for a Google for
Nonprofits account and activate

Google Ad Grﬂs


http://www.google.com/nonprofits
https://www.youtube.com/watch?v=glKrXcAXnUs&feature=emb_title

Look for Ad Grants in the Google for Nonprofits portal

Administrators Products

Products for nonprofits
You are changing the world, and we want to help

It might take several business days for Google to activate your products. You'll
be notified as each one becomes active.

M G Suite for Nonprofits
Reduce your IT costs and help staff and volunteers collaborate
more effectively

Activate

\ Google Ad Grants
] Connect with people interested in your cause through free online
advertising from Google Ads

Activate

Google Maps Platform credits

'3

Map your community impact with access to Google Maps Platform
credits

Activate

Google Ad Grargs



Complete eligibility form linked on Ad Grants activation page

Gocgle for Nonprofits

Nonprofit Name

Products  Administratars Sttings

Google Ad Grants

rat oketmees with frew advertising

Activation Steps

1. Complete (e Ad It ; efigibity form
2 m:vouncn\!:tﬂwml below for review
The review typicaly takes 3 business days

[] #ve complesed the form and I'm ready to suenit my activason request

& Back to Products

Ad Grants Eligibility Form

Welcome to the the Ad Grants eligibility form. If you have not been approved through Google
for Nonprofits, please visit https://www.google.com/grants/how-to-apply.

If you have been approved through Google for Nonprofits, please fill out the form below. This
10-minute assessment is intended to identify organizations eligible for the Ad Grants
program and to help us learn more about those organizations. With your responses, we'll
aim to improve your experience and effectiveness to support your organization.

* Required

Ad Grants Eligibility Form

The following section will help us ine your

igibility for the Ad Grants program.

What is the name of your organization? *

Your answer

Google Ad Grarés



Our team will review your application, website, and
invite you to access a new Google Ad Grants account

Google for Nonprofits

Congratulations! Google Ad Grants is activated for
Nonprofit Name.

1. Accept the email invitation to a new Google Ads account, sent
to your email. You are the administrator of this
account and you can use it to set up and run your
organization’s campaigns.

. Accept the email invitation to the Google Payments billing
profile, sent to your email. This is required for account
access, but as a nonprofit organization you won't be charged

. Sign back into your new Google Ads account, using
your email and follow the prompts to accept the
Google Ads terms and conditions.

Google Ad Granfs



Once you receive approval, log in to your account and start
setting up campaigns

Conversions O\ m ‘\ c

REPORTS  TOOLS

When creating campaigns, select
‘Search Network’ only and Unselect
‘Include Google Display Network’

See how Google Ads helps you achieve
your goals
Conversion tracking helps you see which keywords, ads, ad groups, and

campaigns drive the customer actions you care about: purchase|
subscriptions, app installs, phone calls, and more

Type: Search Network campaign Goal: Sales

+CONVERSIONS

Campaign name sample campaign|

Networks n (o] Search Network

Ads can appear near Goo¢
terms that are relevant to '

search results and other Google sites when people search for
ir keywords

Be sure to set up conversion
goals to track meaningful Include Google sear 'n partners @
actions on your website.

Display Network

Expand your reach by showing ads to relevant customers as they browse sites, videos, and
apps across the Internet

Include Google Display Network (©]

Google Ad Gra’és



Thank You

Google



